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Telling Tales of Engagement: Raising Awareness of Human Rights Issues

Demographics: 60 participants took the first survey, and watched a series of 6 video clips related to
human rights. 57 took the second survey between 1 and 2 weeks later. 11 participants were also
interviewed immediately after the first survey. 80% of participants were undergraduate students,
15% were master’s students, and the rest were postgraduates. 73% of participants were British, 93%
living in the UK, and 60% identified themselves as female
Note: All ratings were out of a maximum of 7, where a score of 1 meant nothing at all and 7 meant a
great deal. 4 would be the equivalent of ‘a moderate amount’. All scores given in text are averages.

Participants self-rated knowledge and interest in human rights increased immediately after
viewing the videos, and decreased slightly over the next week but remained higher than initially.
Knowledge increased from around 4 to 5, and Interest increased from around 5 to 6. These increases
were statistically significant between the pre-session scores (T1) and immediately post-session (T2).

Figure 1 Self-reported knowledge and interest in human rights, out of a top score of 7. T1 = Immediately before viewing
videos, T2 = immediately after viewing videos, T3 = between 1 and 2 weeks later

Participants felt that they learnt something new from each of the clips they were shown. Learning
ranged from 4 to 5. The lowest rated was Orwell (Privacy) and the highest rated was Pinocchio
(Human Trafficking).

Figure 2 Self rated learning from each clip, out of a maximum of 7
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During the participant interviews, some felt that the videos deepened their understanding about the
topic as they often knew something about the human rights violations shown, but the videos
enabled them to learn more:
“I think it was the one about women’s rights, I didn’t actually realise that women had gained
the right to vote and stuff, and I kind of knew they weren’t allowed to drive, but I didn’t know
the detail of their violation. That was quite interesting. Yeah, I think that was the most
interesting one.” (Participant 7)
Participants felt that the clips were both effective in raising awareness of human rights (5) and an
engaging way of doing so (m=5).

Figure 3 Ratings of efficacy and engagement, out of a maximum of 7

During participant interviews, one participant described the videos as ‘eye opening’ (Participant 3),
whilst another explained “…and I really just like ‘wow’, the penny kind of dropped in my head and I
was like ‘wow’, I’d never thought about it in this way before…”. (Participant 11). The responses
convey a sense of the power that the videos had in communicating and raising awareness of Human
Rights violations through familiar and entertaining content.
After watching the videos, participants were moderately likely to seek out and watch similar
videos (m=4) and to discuss the Universal Declaration of Human Rights (m=4) with friends. They
were less likely to show their friends the videos saw in the session (m=3).

Figure 4 Likelihood of carrying out related actions after watching the videos, after a maximum of 7

In the 1 to 2 weeks following watching the videos, 47.4% of participants spoke to friends or family
about Human Rights as a result of the study and 14.0% of participants showed some of the videos or
links to friends or family. 17.5% took other actions as a result of the study; mostly this was research
into human rights violations, especially things currently happening, including in Hong Kong and
Israel. One participant joined a society, and another sought out more videos.
Several participants when interviewed explained the actions that they planned to take as a result of
watching the videos. One explained their planned actions, following on from watching the videos,
“I’m gonna go home to my flat and tell them that Pinocchio’s about child trafficking. I don’t think
they knew that, I didn’t know that” (Participant 4).
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